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In this ebook you’ll learn why online reviews 
are so important for your optometry practice, 
how they can contribute to your website’s 
Click Through Rates (CTR) and how can you 
implement a review strategy in your practice.

The impOrTance Of 

online reviews
TO yOur ranking & cTr
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2014 Local Consumer Review Survey 
showed that 88% of consumers have 
read reviews before purchasing a product 
or a services from a local business, and 
80% of consumers say they trust online 
reviews as much as word of mouth 
recommendations. 

reviews are 

influential 

80%88%

read reviews before purchase trust reviews
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make finding 

info easy
People search online for information 
such as your practice location  
and working hours. This is the main 
reason for having a well designed 
and optimized website. But before 
scheduling an appointment at your 
office potential patients would 
like to learn about the experience 
others had at your clinic, and a 

positive review profile online will 
most likely make them schedule 
that appointment.

Another interesting fact raised in 
this survey was that reputation 
matters the most for those who 
search online for Doctors! 
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positive online reviews  
can affecT many Things

Your visibilitY  
in search engines 
Did you know that “Review Signals” 
such as quantity of reviews,  
star rating, velocity of reviews, etc., 
contributed 9.8% to local ranking 
power? Therefore positive reputation 
will most likely help your website 
rank better.

practice with  
over 5 reviews

search term

practice without reviews
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help yOur pracTice  

stand out  
frOm yOur lOcal cOmpeTiTOrs

Local businesses who have over 5 reviews on their 
Google+ page will be shown with the star rating  
in the local search results.

The “star rating” attracts the eye and bring more  
attention to your practice. Most users are likely  
to click the “star rated” listing, than a listing that  
has fewer or no reviews.

reviewseyecareprO.neT
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In most cases reading reviews will 
be the last stage before the patient 
calls your practice to book an  
appointment or visit your website  
to book it online.

If your online reputation is very  
positive and you have a large  
number of recent reviews, most 
patients will choose your practice 
even if your competitors offer  
same services with lower prices, 
but no online reviews.

reviews can 

make the difference

From 2014 Local Customer Survey
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reviews = trust 
According to surveys customers will spend 
31% more on your goods or services if your 
business has positive reviews online. 

positive reviews build customer trust, 
therefore individuals are willing to spend more  
in a place they trust.

reviewseyecareprO.neT
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conclusion
By asking your patients for reviews, you can start collecting  
genuine feedback, that can persuade consumers into choosing 
your practice over your competitors.

reviewseyecareprO.neT
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whaT are The 

major review sites?

there are quite a handful of  
review sites online, such as:

1. Google
2. Yelp
3. Facebook
4. YellowPages 
5. Citysearch 
6. Angieslist
7. Healthgrades 
8. Foursquare 

The first step to any good review strategy would be  
to make sure your practice has a profile on each of 
these review sites. Having reviews on many different  
websites is something that every optometrist should 
work to achieve. 

reviewseyecareprO.neT
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Try fOr reviews On 

major review sites
On one hand, it’s best to let your patients pick their  
favorite review site for their review of your service, 
but on the other hand, reviews can help your 
practice more on some websites than others. For 
example, Yelp and Google get more traffic than 
Citysearch or Foursquare, therefore we advise you 
to concentrate your efforts on obtaining positive 
reviews from major review sites.

reviewseyecareprO.neT
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Build yOur 

review strategy today!
Having a working review strategy  
is extremely important to any  
optometry practice. Reviews are  
an important indication of your 
reputation and professionalism to  
both search engines and users. 
If you are ready to dive into the 
“Review Game” here are a few 
steps that will help you build a solid 
review profile online.

reviewseyecareprO.neT
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Having a live and verified profile on Google, Yelp, Facebook 
and other review sites is the first step to any review strategy. 
Make sure that your business name, address and phone 
number on these profiles are correct in order to make the 
review process as smooth as possible.

live prOfile On  

all major review sites

1
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Most of your patients understand 
the importance of reviews to your 
practice, and as long as they are 
happy about your services, they won’t 
be annoyed if you ask for a review. 
However timing is important —  
patients are likely to provide feed-
back right away. Review cards your  
office manager will give the patients  
is just one option to ask for a review. 
Here are a few review cards sug-
gestions on the following pages.

reviewseyecareprO.neT

dOn’T Be afraid TO 

ask for reviews

2
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Download a Google Planner  

Click here to Stay Organized  

Need help with this?

Our experts are happy to help, click here!

Want More e-books like this?

Talk to someone who understands how confusing this can be.

we are here 

to help you!

http://hubspot.eyecarepro.net/free-consultation
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Did you know that a lot of practices don’t follow up  
on their review requests? Many of your patients want 
to review your eye care service, but they may forget  
or run out of time. Don’t be afraid to remind them!  
The response rates to second or third review requests 
are usually quite high. 

If you want to take your review strategy one step  
further don’t send your client a standard review follow- 
up email. Make the email more personal and ask them 
about the service or product they just purchased at 
your clinic. Show your patients that you care and then 
ask for review, your review rates will be much higher.

again it could just use a big photo 
here instead alternative to the busi-
ness card design she has-we do those 
for groups...But we get no value 
showing them here!

follow up 
your review requests

reviewseyecareprO.neT
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make The review prOcess as  

straightforward as possible
even if a paTienT was very saTisfied wiTh yOur service,  
they are not going to search for your business online  
in order to leave a review. 

1  Put Review Us banner or buttons on your  
website with links to the major review sites  
such as Google and Yelp.

2 Put direct links to your review profiles in your 
follow-up email.

3 If your practice sends out monthly newsletters 
you can add a Review Us banners at the  
bottom of each newsletter.

4 Add a nice review us line even on your receipts.

It’s advised to include a set of instruction on how to review your practice online.  
A great and easy to use tool for generate this set of instruction is provided by Whitespark.

4
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train your staff
Obtaining reviews needs to be  
a top priority for all your staff. Your 
office manager can remind the 
patients to review the service when 
she schedules their next appoint-
ment, or during a follow up call  
they have with the patient. Reward 
your staff for reviews they receive  
in order to make them more  
engaged in the process!

5
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This is whaT The  

google review process  
lOOks like:

reviewseyecareprO.neT
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responding 
TO reviews

Being proactive and resolving the 
issue if the patient is unhappy  
before they post an online review  
is extremely important.  

35% of consumers post a review 
when they’ve had a bad experience, 
compared to 23% who had a good 
experience.

review after bad experience review after good experience

23% 35% 
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hOw & when TO  

respond to reviews 
If a bad review was published  
online, try to contact the patient 
and resolve the issue. Once they 
see that you care about their 
experience they might revise their 
review. If you see that your online 
profiles on the review sites start  
to have a pattern of negative  
experiences, investigate the root  
of the problem and involve your 
staff in finding the solution.

When it comes to responding to 
reviews the timing is also important. 
Responding to a 3 month old 
review doesn’t really show your 
patients that you care about their 
experience in your practice. Make 
a habit of checking your online 
profile once a month and respond 
to reviews.

don’t forget to thank your patients for 
a positive review as well, post a reply  
for all your reviews!

reviewseyecareprO.neT
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how many reviews  
shOuld i

 

have?

Obtaining positive feedback is an ongoing process, 
don’t stop after 5 or 10 reviews. To get the 
client to choose your practice over your competitor’s 
you have to have recent reviews, so be consistent  
and always ask for reviews.

reviewseyecareprO.neT
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conclusion
As you can see, building an online review strategy is a process that 
requires an effort for both you and your staff. For practices with great 
customer service and a friendly approach it shouldn’t be too hard  
to have a 5 star online reputation.
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we knOw iT’s impOrTanT TO keep On TOp Of Things!

thank you for your time.

Download a Google Planner  

Click here to Stay Organized  

Need help with this?

Our experts are happy to help, click here!

Want More e-books like this?

Talk to someone who understands how confusing this can be.

http://hubspot.eyecarepro.net/free-consultation
http://www.eyecarepro.net



